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NEW CUSTOMER DATA SERVICES EMAIL MARKETING
ACQUISITION - CONSULTATION
PROGRAMS Data Maintenance and b _
A : Improvement, Hygiene, Append, Competitive Intelligence, ESP
Acquisition Email Programs, Data Hosting, Landing Page Auditing, Campaign Review
CRM Retargeting, Data Development and Best Practice Support
Aggregation and Content
Syndication

1. Help you acquire new customers and grow your database

2. Data Improvement and Hygiene

3. Provide Best Practice Email Consultation, Email Competitive
Intelligence and Audit Tools

M www.Worldata.com | JayS@CorpWD.com | (800) 331-8102




RESEARCH INFORMATION
/ JAY who? \

» President & CEO — Worldata
» Board of Directors — DMA
» Founded DMA’s Original Email Council in 1998 — Over 1000 Members
» Crain’s Top 100 Industry Professionals (10 Years in a row)

< /

» Worldata executes over 40,000 Email, Online and Direct Marketing
Campaigns on Behalf of Clients Each Year.

» We are the largest buyer of permission email media in North America.

» Our research division, Worldata Research, provides free industry
metrics based on these programs. Our email research is based on over
6 billion transmitted messages annually.

M www.Worldata.com | JayS@CorpWD.com | (800) 331-8102



RESEARCH INFORMATION

/\

Special Metric: Worldata Research ran key metrics
from March 5t - March 16,

Our metrics are based on a review of over 100 Million
Emails from the last 10 days within the United States.

Please use this information as ‘Directional’. During
normal times we rely on longer periods to establish key

metrics.

metrics based on these programs. Our email research is based on over
6 billion transmitted messages annually.

W www.Worldata.com | JayS@CorpWD.com | (800) 331-8102



“Only send out Corona related
messaging”

“No offers — only info about how we
are on top of things”

“Don’t change anything. We need to
keep doing what we were doing”

“We need to freeze all
marketing until May”

“] have no idea what to email
out because we are at a stand

still”
JayS@CorpWD.com W=rldat a.



“Only send out Corona related
messaging”

“No offers — only info about how we
| NONE OF THESE ARE CORRECT.

We need to focus and understandthisisa oq to
marketing challenge and our businesses |ng”
need our expertise more than ever.

“We need to freeze all
marketing until May”

“l have no idea what to email
out because we are at a stand

still”
JayS@CorpWD.com W=rldat a.



Now that we have
covered the
basics...

JayS@CorpWD.com W=rldat a.
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To Jay Schwedelson

With global attention on the COVID-19 outbreak, each day brings more uncertainty for
businesses and ouwr communities. Our teams are closely monitoring developmenis on the
outbreak and are taking the appropriate steps — consistent with CDC and WHO
recommendations — to help support the ongoing health and safety of cur employees

and customers.

| knzww that first and foremost on your mind is making sure you are taking the appropriate
precautions to care for yourself, your family, and others around you.

Mo doubt you are also focused on taking care of your businesses, employess, and customers
during this fime. I have heard from a lot of our clients in the most recent weeks and days, and
| wanted to share the latest from us:

+  Qwr network continues to perform well, supporting the shift of people working from home in
the cities where the coronavirus has had the biggest impact.

+ At ATET, we use seli-healing architectures and restoration technologies to maintzin a highty
reliable network. Today, our network is able fo reroute your data as needed, switch on
senvices near instantly, and scale in response to demand.

+  We are continwousty monitoring bandwidth usage with tools that reveal network trends, along
with performance and capacity reports to help us manage our network.

+ We have taken several steps to help ensure the reliability of our criical business processes
and supporting infrasfructures in order to continue to provide high-guality communication
senices fo you. This includes up-front prevention and mitigation efforts, as well as
comprehensive emergency response and recovery plans in the event of a disaster or crisis.

+ We're asking all of our emplovess, including all who interact with our customers, to take
appropriate preventative measures. This includes regular and consistent use of hand
saniizer and disinfecting spray and wipes, increased cleaning and sanitizing for all company-
operated stores and AT&T faciliies, and more frequent cleanings for locations in impactad
areas of the country.

+ We're also encouraging any employees who does not feel well to stay home, get well, and
aveid interacting with customers either in their homes, businesses or our stores.

We have extensive experience in planning for and responding to a wide variety of situations
around the world and remain unwaveringly committed fo supporfing every one of our customers.

Visit the ATET Business Confinuity WVWebsite for resources to help you plan and mitigate
unforeseen events. | hope you find this site to be helpful.

Also I'd like to share the site where we are providing consistent Covid-19-related AT&T updates:
-Habout att D-19.himl.

o Cho>
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A Message to Qur Customers about COVID-19 & mte= =
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BED BATH & BEYOHNIEDS

To Our Customers,

Orver the past few weeks, it's beoome dear that the world is
facing an wnprecedented challenge. Like you, we are deeply
concarned and want to do what we can to help keep sur
communities and owr families sale and healthy,

On bahall of Bed Bath & Beyond, T wanted o s
know Row we are resp to the
Siuation 2l by your boyally, and we Lake our
respd Ty Lo our customers, our eams, and our partners
WEry seriously.

a personal

From the -:.rl'_-vel. of this situalion, we have been listening Lo Uhe
apprapriate sources for acourale and up 2 information,
and our preparedness plan reflects thase inpuls, As things
evolve, we are actively monitoring the situation and asses<ing
risks, and ara ready 1o L i

a high lewel of salet i}
in a timely and tr *.-..pd Bl way =0 |-‘IJL A O
with us with confidence,

What We're Daing:

o dditional cleaning

procedur i L1 number of wipes, hand
sanitizers, and other cleaning materials available st check-
outs and throug aur stores for associales and
customers Lo we also suspended all n-store food
sampling ever ring this tirme.

# e are working around the dock 1o ensure our customers
have access (o the products thay want and need, especially
I.Elllb that k"eu their families salfe and well. We have

mils on Certain purf_l ases of thal everyanea
unity to obtain in-demand iterms when

2 ara also making it easier o lind the products
you need guickly, in-store or online, or simply utilize our
"Reserve online, pickup in store” oplion.

& Wa're taking sensible steps to
associates. This means Tewer
raking it easier Tar aur people o lakr_- l
Lo care for themsehves or their Tarmilies in
directly affected by COVID-19.

& We are monitoring new developments so that we can
quickly adapt and continue to provide the products you
need and Che best possible exparience in-store and online

wis is & challenging tirme Tor all, and we remain
r|||||l..e|J Lo the salely of our cuslomers, Leams, and
carmmunities.

Dur cusbamiers are the baart of our company and we look
forward 1o welcorming and serving you wherever and howaver
wou choose o shop with ws.

Plagse take care of yoursalves and aach other,

/e

Bdark Trithon
President and CED
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With global attention on the COVID-19 outbreak, each day brings more uncertainty for
businesses and ouwr communities. Our teams are closely monitoring developmenis on the
outbreak and are taking the appropriate steps — consistent with CDC and WHO
recommendations — to help support the ongoing health and safety of cur employees

and customers.

| knzww that first and foremost on your mind is making sure you are taking the appropriate
precautions to care for yourself, your family, and others around you.

Mo doubt you are also focused on taking care of your businesses, employess, and customers
during this fime. I have heard from a lot of our clients in the most recent weeks and days, and
| wanted to share the latest fromus:

+  Qur network confinues fo p
the cities where the corona

+ At ATET, we use seli-heali
reliable network, Today, ou
senvices near instantly, and

+ We are continwousty monit
with performance and capa

* We have taken several sigj
and supporting infrasfruct
senvices fo you. This includ
comprehensive emerge|

+ We're asking all of our emp
appropriate preventative measures. 1his includes regular and consisient use of hanc
saniizer and disinfecting spray and wipes, increased cleaning and sanitizing for all company-
operated stores and AT&T faciliies, and more frequent cleanings for locations in impactad
areas of the country.

+ We're also encouraging any employees who does not feel well to stay home, get well, and
aveid interacting with customers either in their homes, businesses or our stores.

We have extensive experience in planning for and responding to a wide variety of situations
around the world and remain unwaveringly committed fo supporfing every one of our customers.

Visit the ATET Business Confinuity WVWebsite for resources to help you plan and mitigate
unforeseen events. | hope you find this site to be helpful.

Also I'd like to share the site where we are providing consistent Covid-19-related AT&T updates:
hitps:ifabout. att comipages/COWID-19.himl.

o Cho>
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To Our Customers,

Dver tha past Tfew weeks, it% becomea clear that the world is
facing an wnprecedented challenge. Like you, we are deeply
concarned and want to do what we can to help keap our
communities and owr families sale and healthy,

On Bahall of Bed Bath & Bevond, T wanted Lo send a per
know how we are ing Lo the
we Lake our

respansilility Lo owr customers, our teams, and our partners
WEry seriously.
From the ansaet of this siteation, we have been listening Lo

apprapriate sources for acourale and up & information,
and our preparedness plan reflects thase inpuls, As things

& actively monitoring the situation and assessing
adiata changes Lo
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sparent way 0 you can continue Lo

dditional cleaning
number of wipes, hand

i o
%, and are inoreas

r cleaning materials available at check-
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working around the dock to ensure our customers
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you read guickly, in-store or onling, or simply otilize our
"Reserve online, pickup in store” oplion.

& Wa're taking sensible steps to
associates., means Tewe a0,
raking it easier Tar aur people o take

Lo care for themsehves or their Tarmilies in

directly affected by COVID-19.

e event they are

+ We are monitoring new developments o that we can
quickly adapt and continue e provide the products you
need and the best possible experience in-s1

Lore and online.,
We recogmize this is a challenging time Tor all, and we remain
deeply committed [0 the salely of our cuslomerss, Leams, and
cormmunitias.,

Dur cusbamiers are the baart of our company and we look
forward 1o welcorming an rwing you wherever and howaver
wou choose o shop with ws.

Plagse take care of yoursalves and aach other,

/v a

Mark Tritton
President and CED




Do People Even Want
to Hear From My
Company Right Now?




KEY EMAIL METRICS FROM:
MARCH 5* - MARCH 16*h

Inbox Activity UP 27% (people checking email)
Email Volume [Omitting Virus Messaging] DOWN 19%
B2B Open Rates: UP 7% [Omitting Virus Messaging]
B2C Open Rates: UP 11% [Omitting Virus Messaging]
Email Newsletter Open Rates: UP 8%

What does this mean?

JayS@CorpWD.com W=rldat a.



KEY EMAIL METRICS FROM:
MARCH 5* - MARCH 16*h

Inbox Activity UP 27% (people checking email)
Email Volume [Omitting Virus Messaging] DOWN 19%
B2B Open Rates: UP 7% [Omitting Virus Messaging]
B2C Open Rates: UP 11% [Omitting Virus Messaging]
Email Newsletter Open Rates: UP 8%

People Want Your Emails.
They Are Looking For:

« Value
« Escapism
JayS@CorpWD.con o Ablllty to Be Productive W=rldat.a.



Promotional Mail Should NOT
Include These Words:
Coronavirus, COVID, Pandemic

THIS IS FAKE
GARBAGE \

JayS@Co

and Virus

Re:SAFTY CORONA VIRUS AWARENESS WHO

@ World Health Organization 3 3 rd

DY World Health
£30 Organization

-'.".‘.

L’ﬁ"{{"‘

Dear Sir,

Go through the atached document on safety measures regarding the
spreading of corona virus.

Click on the button below to download

Safety measures

Symptoms common symptoms include fever coughcshortness of breath and
breathing difficulties.

Regards,

Dr. Stella Chungong

Specialist wuhan-virus-advisorny

CRszn
How to Avoid Coronavirus Phishing Scams

Watch out for a surge in emails from cybercriminals pitching
CQOVID-19 health information and fake cures

By Bre
Mareh

518 SHARES

f v o238

Trusted Advice

W=rldata.



Promotional Mail Should NOT
Include These Words:
Coronavirus, COVID, Pandemic

[ |
THIS IS FAKE and Virus
GARBAGE \
Re:SAFTY CORONA VI . . .
Network Admins are telling employees to NOT click any
@ World Health Orgs . . 0 . hil'lg SCCII'I'IS
1 email with the following words: nole oiching
(&) bond, « Corona "
De Virus
vemting ot oo « COVID
Click an the button be Pa n d e m i C
Sanitizer
Mask

W=rldata.



Stop Tip-Toeing.
Be Direct and
FHonest...

You've sent the compassionate email so
now what...




SUBJECT LINE: Stayingin?

C up with 40% off EVERYTHING. Includes our best-selling Pj’s for the whole

Namma Londnadon.

NOBODY wants to
get a ‘REGULAR
DEAL right now.

(o)
OFF
EVERYTHING

Share Motivation + Comfort with Family and Friends

TRINKING
OF YOU

To continue keeping your hair healthy & happy

for all of your at-home DIY sessions, we are
covering standard shipping fees until the end
of March on fekkai.com.

No code required.

P BOYS

Free shipping on all orcers over $29.99

.
AOUN TODDLER

JEWELRY APPAREL ACCESSORIES FOOTWEAR SMALL GOODS MORE GIFTS

And if you want to stay in touch,

situation anc

FEKKAI

recipients will
want to respond. 1

WE'LL GET THROUGH THIS TOGETHER
Share Motivation & Love to Family & Friends

B LA e CODE: GOODVIBES

Jers $49+

FEKKAI
‘5, FEKKAI |
FERKAI

Socrates’ Woven Performance Socks motivates,
inspires and comforts family and friends

BN W
R =data

NEED ALITTLE INSPO?
The benefits are endless. Let us explain...

JayS@CorpWD.com



Acknowledge the
situation anc
recipients will
want to respond.

Acknowledgement can

have many forms...

JayS@CorpWD.com
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Hi Jay- Working from Home? o inbox x & 3

W .

Elizabeth Ferguson <liesel fg
tome -

son@oracle.com= 2:39 PM (14 minutes ago)

Jay,

Hope all is welgfnd that you are staying safe. Have some of the new circumstances expedited your cloud

roadmap? gffe are seeing our customers
ability tg#ork remotely in order to minimi  Just Published - Use these 6 tips for better video calls =
disg#sions, we are happy to provide add  while working at home D inbox x

gration and provisioning.

Think with Google US <thinkwithgoogle-noreply@... v

tome -

Mon, Mar 16, 10:39 AM (3 days ago)
something you wou
to get us connected.

You can also view this

email a5 & webpage

Think with Google

Thanks in advance,
Liesel

ORACLE

Liesel Ferguson| Oracl
Phone: 781.993.7449
4 Van De Graaff Drive

Working from home? Use these 6 tips for better video
calls

’

@, i5 committed to developing practice

Click here to unsubscribe A s more and more people find themselves working from home, they're turning to
videoconferencing to stay on track with the day's meetings. But

videoconferencing isn't always easy. The Kids climb on you, the dog barks, there's

background noise, and more. Here are six tips for successful videoconferencing.

’ ]
‘R'

in ¥ f
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Non-Transactional Emails That Acknowleitati' In Subject Line

Have INCREASED Open Rates:

B2B:
Acknowledge ‘Situation’In Subject Line Open Rates UP 41% vs No Acknowledgement
B2C:

Acknowledge ‘Situation’ In Subject Line Open Rates UP 34% vs No Acknowledgement

JayS@CorpWD.com W=rldat a.



These WORDS are
surging in
performance...

JayS@CorpWD.com W=rldat a.



| would normally tell you all about ‘urgency’ and
‘exclusivity’ but not now...

January 2020

Subject Line Words That Increase Open Rates




PUT ON HOLD WHAT
YOU KNOW TO BE
TRUE...

< O 2 . QA o~
(?/ .,& '\ 0 b Q (Q/ \c) W3 s\ ) \o & Q ‘Q ‘\
R c\'fv Ve & £V
O & ' SRS S $0~Y‘ N\

JayS@CorpWD.com W=rldat a.



SURGING WORDS IN SUBJECT LINE

MARCH 5t - MARCH 16*

B2C:

Open Rate Increase When Using:

Home - UP 18%
Delivery - UP 22%
Shipping - UP 14%
Bored - UP 25%
WFH - UP 17%
Open - UP 20%
You/Your - UP 25%
Yes — UP 11%

‘Free’ is bigger than ever: UP - 39%
JayS@CorpWD.com

B2B:

Open Rate Increase When Using:

Virtual - UP 249%
Online - UP 16%
Home - UP 11%
Essential - UP 15%
WFH - UP 22%
Tips - UP 21%
You/Your - UP 22%
Insight - UP 14%

‘Free’ is bigger than ever: UP - 31%

W=rldata.



10:52 4
< m 8 -

Home is Where the Savings
A hop Costco.com for

A,
Fullniture, Office Desks & L
re! inbox
Costco Wholesale 10:44 AM &y ees
& tome v

View this email with images.

Cosrco

Home Office Essentials

WORK HAPPY FROM HOW .

We’re exte 1ding

40% off r:mote work
furnitur: + supplies.

Read the letter from our

CEO to learn why.

Dear Poppin Family,

As teams across the world make the transition to remote work,
| understand firsthand the struggles we're all facing—and the

JaySi__

all T @m

10:499

< & O 8 -

Your event strategy isn't over...

ON24 viaDemand... 10:37AM ¢ ..,

to me v

WEBINAR BEST
PRACTICES SERIES

How to Bring Physical Events
into the Digital World

y not an option, creating engaging

join ¢

%4 for "How to Bring Physical Events

eate engaging, interactive

@xperiences. In this virtual session, you will leam

ontinuity requires that we think differently about how

ur audiences. Register now to learn how

SAVE YOUR SEAT

DeMAND ZGEN

777 Terrace Ave, Suite 202, Hasbrouck Heights, NJ 07604

Latest New ik e 20 2515

| Announcing: Virtual Conference and Agenda Updates |

‘ speechwriting

g, | & Public Affairs

. Wlegan PR Daily

Ideas, Inspiration, Guidance
For These Unprecedented Times

March 25-26, 2020
Speechwriting & Public Affairs Virtual
Conference
Please join Ragan Communications nexl week, March 25-26, lor
an online conference to help you manage the high-stakes issues that

come your way, including our current public health crisis and how
public affairs professionals are responding.
Alter 31 years of hosting our Nagship conference in Washington, D.C.,

The WFH Mullet gu

WFH.SALE"

~ i ENI)O_SI”IDAY, MARCH 22ND 11:59PM PST

SHOP NOW

We could all use a pick-me-up right about now. And
since we can’t reach through our screens to give

10:50 4

<

Work-from-home styles |
Friends & Fa

TOMS 9:18 gV e
to me v

all 7 @m)

B O & -

Sale inbox w

s and more | Free Shipping $59+ & Free
turns | Unsubscribe

25% off slippers, Clas:

TOMS

s and Family Sale

25% OFF

Use code: FAM25

SHOP SALE

Our coziest
work-from-home styles

@thelata

W=rldata.



SURGING WORDS IN SUBJECT LINE:
MARCH 5t - MARCH 16*

B2C: B2B:

Open Rate Increase When Usina: Onen Rate Increase When Using:

Home - UP 18 You all have “free’ things to give.

iy, Content, Advice, Lists, Access,

Bored - UP 25 Shipping, etc...

WFH - UP 17% WFH - UP 22%

Open - UP 20% Tips - UP 21%

You/Your — UP 25% You/Your — UP 22%

Yes - UP 11% Insight - UP 14%

‘Free’ is bigger than ever: UP - 39% ‘Free’ is bigger than ever: UP - 31%

JayS@CorpWD.com W=rldat a.



JayS@CorpWD.com

AVOID THESE WORDS:

* Urgent
* Hurry

e Critical

* Serious
e Alert
 Rush

Normally they help drive response
Be Subtle About Urgency

W=rldata.



Try Something
New

JayS@CorpWD.com W=rldat a.
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onavirus: the week — Coronavirus: the week explained - sign

e up for our email newsletter
You can ‘tweak’ _—="" " )

Amid a fast-moving global news story our expert correspondents
put a week’s coronavirus developments in context

YOUr eneWSIEtter S . ‘@ ° °

registration to | 2
be more focused -
on ‘the moment’ o

Feeling overwhelmed by the sheer volume of information on coronavirus?
Help is at hand. Our journalists will explain the week’s events and give you
some facts you can count on, even in this constantly changing situation.

JayS@CorpWD.com W=rldat a.



Test, Test, Test
It’s okay to swing
and miss on new
ideas right now.

Introducing TRD TALKS LIVE, Our New Webinar Series
Launching This Wednesday! © inbo x

The Real Deal <d=
tome =

therealdeal.com> Uns.. Tue, Mar 17, 10:00 AM (2 days ago) Ty

THE DEAL

REAL ESTATE NEWS

“Resi Responds: How big
brokerages are dealing
with coronavirus in NYC”

Join us for the first in our new weekly ITLIEY series
beginning this Wednesday where TRD reporters will be joined
by some of the biggest names in real estate to discuss the
industry in the age of the epidemic.

JayS@CorpWD.com

MM&M <info@email.n

Our very first virtual event

ne.coms=

APRIL 7, 2020 (12pm - 2:30pm)

Has the ¥coronavirus cutbreak dsrupted your business’ communication efforts? As HOPs work hard to
contain the spread of COVID-19, maintaining the flow of information batween pharma and HCPs becomes.
Increasingly vital, with healthcare marketers being tasked to ensure therapeutic communication isnt
compromised.

Wih the epidemic halting most speakers’ bureaus and karge-scale conference events due b new corparate
restrictions and non-essential travel bans being put Into place @very hour, the shift to virtual communication
has been drastically accelerated.

IN DIRECT RESPONSE, MMEM ks hosting its FIRST virtual event on Apeil 7th to get your company's
message, brand and thought leadership aut to the Industry despte these unprecedentad times of
dsruption.

SPONSORS WILL RECEIVE:

* A 20 minute pre-recarded presentation including seed QBA
« Spansor arranges for speaker(s) particpation and produces presentation

* MMEM provides moderator for intro and Q8A

+ Spansar can provide up %0 5 assats (white papers, eBooks, collatenal) to Include in event Resource Libeary
« Sponsar logo Included in all event promation

* Spansar session featured In ane post across MMAM wodal channeds

+ Sponsar receives all event registration

* Sponsor recehves all audence QRA submitted during Ive broadcast of session

« Recording of sponsor session provided for post-event content marketing efforts

SIMPLY PUT: We're prepared to heip you get the word out. Just tell us how we can help. Now & the time
o be creativel The sky ks the limit] Hit us up with your ideas and we'l get to work on a solution hat works
for you.

Centact Doreen.Gates@Haymarketmedia.com for more information!

Jata.



Last 10 Days:

‘New Offers’+
Acknowledgment
Click-Through Rate Increase:
B2B - 35%

B2C - 28%

JayS@CorpWD.com W=rldat.a.



Total Departure From The Norm

SO GREAT!
InTimes Like These o b=

Gt S g e SUBJECT LINE: In Times Like These

Al

NN .
CRANE TR ¢ “‘-"“ ~= : ”

-
.

}- ‘k_‘___“ :

STATIONERY

.

SO T T eupin

Bridging
1 Our world is changing by the day. When caring for

the Distance <changing by the day. When caring
our communities requires physical isolation, it takes

effort to remain connected to friends and loved ones.

"« the coming weeks, we'll share ideas for

strengthening friendships, checking up on neighbors,
and sending hugs to family from afar. Not all of them
will focus on paper and pen, and none of them require

Crane products to succeed. Our community is

important to us; you are important to us. We hope our

sug. ~*ons will inspire and cheer you durin~ Zus

uncertain moment.

Yur world is ¢ - : e
St ~lhe Crane Team

effort to remain con

FROM YOU, TO THEM

Letters To Loved Ones

Just the act of writing is enough to remind our circle
that we're thinking about them. Notes don’t have to
be long or even eloquent, just sincere. But when we're
all stuck inside with cabin fever, it can be tough to
think of a topic.

Here are some ideas to get you started:

|

! Summarize a good book you read
(no spoilers!) .

? Share something you learned or saw

during the week.
* Tell a story, true or fictional.

* Make it serial! Break up your story

over several letters.

° Write a joke, and put the punchline
on the back of the note.

® Relive a favorite memory together.

7 Draw a picture or doodle in the margins.

W=rldata.



How to look good on Zoom calls 8 © inbox x &5

vesome@phrasee.co> Unsubscribe 12:00 PM (1 minute ago) 'ﬁ'r -,

Let's focus on what's important. View this email in your browser

We are living in a
strange time.

Artificial intelligence.
Human language.
phrasee Awesome.

0

JayS@CorpWD.com W=rldat a.



Quick Audit is

Critical!

Nobody Wants The ‘Regular’
Marketing Stuff

]&YS@COIPWD.COITI. w%fldOtO



Quick Audit:
 Email Drip/Nurture
- Display Retargeting Ads
« Scheduled Social Posts
 Autoresponder Content
 Digital Ad Insertions

Lonely Planet &

oy ot~ :
. @lonelyplanet

How to spend #StPatricksDay @@ in Dublin like a local —
©fal.cn/376xS 5\?«

]ayS@CorpWD.ébrﬁ ,

Great Clips J‘;

Received

YESTERDAY
o =

L

Official Hair Salon of March Madness
L3 . L]
GreatClipsisinon
March Madness®

Great Clips becomes the
“Official Hair Salon of the NCAA”

“MARCH

<« Safari wll 5GE 5:45 PM 89% (@m)
@ Inbox History d%
(CA
Collect = .
Coa 4
150 Bonus Stars b,
G ///-)
Mar 17-23 il i

Visit at least 4 days in arow

sit 4 days in a row, get 25 Stars
- Visit 6 days in a row, get 150 Stars

Terms & Conditions

«(
T

) . SR

Pay in store

Double Star Day is this Tuesday

i o O & ©

Home Cards Order Gift Stores

W=rldata.



Qu i CK Au d it: < Safari al 5GE 5:45 PM 89% @)

 Email Drip/Nurture | e T e -
- Di

aF® | know its hard to get a11 new

* Digt >~ S A

now. Its more important to be M-
relevant than have the most
_ beautlful ema11 rlght NOW.

. 1 J
- i _l
PHE T, - " z;_’-‘,.x

Pay in store
~ Double Star Day is this Tuesday

Order Gift Stores

JayS@CorpWD.com UJ=rldat.a.



KEY METRICS FROM:
MARCH 5t" - MARCH 16t

. Web Traffic: UP 24%

ncluding work from home related traffic rencing)

 Social Brand Follows: UP 14%
* Non-Purchase Email Registration: UP 9%

JayS@CorpWD.com UJ=rldat.a.



KEY METRICS FROM:
MARCH 5t" - MARCH 16t

o \ SO WHAT SHOULD | DO ABOUT ALL THIS ACTIVITY:

(n¢

Retargeting Tags — Make sure they are live!

Social Posts — Push Newsletter Registrations and Cross Social Follows

o P.

And for Email Registrations You Should... 4

JayS@CorpWD.com W=rldat a.



RIGHT NOW:
Light Boxes
Have an
Average
Submit Rate
of 9% to First
Time Visitors

JayS@CorpWD.com

Creale in-box el 7 /

Sign up for emails & be the first to know about
new products, exclusive offers & beauty tips!

EMAIL ADDRESS

COUNTRY OF RESIDENCE
ZIP/POSTAL COOE

BIRTHDAY o

SIGN ME UPI

W=rldata.



Always be Asking!
Fixed Position Email
Collectors Have an
Average Submit Rate
of 7% During First
5 Site Visits

KIDS SAIL FREE! s

CHOOSE FREE 3RD AND 4TH STATEROOM
GUESTS ON SELECT SAILINGS

CALIFORNIA
RESIDENTS

MWt QI g

®

I avan
LY

R
@EARTHJUSTICE RITTTRN  oNATE

ACTION CENTER CLEAN A% C0” aSH FRACKING PESTICIDES WOLVES

STAY CONNECTED veare

ACTION ALERTS

filter RESULTS




5 SECOND PAUSE:

For Slides:
JayS@CorpWD.com

@Worldata

JayS@CorpWD.com W=rldat a.
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LIVING ROOM SEATING made easy &p D nbox x &5 2

Wed, Mar 18, 12:38 PM (21 hours ago) Yy

#rrs wayfaircom=

NOT NOW:
Normally CAPITALIZING MULTIPLE
WORDS in subject line can give
boost BUT...

FREE Shipping Over $49*

swayfair

RIGHT NOW: Furniture | Décor | Rugs | Lighting | Sale

B2B: More Than 1 Capitalized Word
in Subject Line = Open Rate DOVWN

79 Living Room Seating

B2C: More Than 1 Capitalized Word
in Subject Line = Open Rate DOWN
5%

JayS@CorpWD.com W=rldat a.



RIGHT NOW:
For B2B:
Surveys Are Doing
Phenomenal

Is Coronavirus Affecting Decisions
About Your Meetings?

Everyone Wants To Know What Is T —— e

The coronavirus and beyond: What's affecting your |
workplace? D inbox

Happening Within Their Industry . -

hour, we are asking you to please
nce and any virus-related challenges you might
week, please take it again. It's important for

s have changed, and how you're handling

tome «

(like this webinar)
WORK
PLACE Y

POWERED BY CRAIN'S CONTENT STUDIO

ibute to the aggregation of our weekly results,
nd the impact of coronavirus over time.

FOR A BRIEF SURVEY

In partnership with NYC SHRM, Crain’s Content Studio is pleased to invite select
executives to participate in a short survey about the current state of the workplace

[ ]
[ ] Questions range in scope from the effects of the coronavirus, to the growing importance
° of finding and retaining the best talent, supporting diversity, and adopting progressive

practices and initiatives at work

Your feedback is highly appreciated and will help us to better understand the future

o [ ] (] ([ ] of the workplace.
U P 3 8 /o I n S u m I S S I o n S Your responses to the survey will be held in strict confidence and only be aggregated with
those of other readers. To show our appreciation, we are offering all respondents who

complete this questionnaire two chances to win a $500 Amex Gift Card

We lock forward to hearing from you.
YOU MUST SHARE RESULTS!
) Publisher/Executive Editor

Crain's New York Business

JayS@CorpWD.com W=rldat a.



Who needs toilet paper when you have an
American Standard Spalet?
Call us today or visit our website for more
details.
www.TorrcoDesignCenter.com

| bet this email is |
doing well. o
Y |
; /
)
ToORRCO | 33iss,
3 5 @ @

Torrco Design Center, 100 North Elm Street, Waterbury, CT 06702

SafeUnsubscribe™ xxx@xxX.xxx
Forward this email | Update Profile | About our service provider

Sent by mwright@torrco.com

JayS@CorpWD.com W=rldat a.



Media Cost:

Email Acquisition Data Cost DOWN 25%
Content Syndication Cost DOWN 30%
Retargeting Ad Cost DOWN 20%

Reach Out To Your Vendors!

JayS@CorpWD.com W=rldat a.



What Is The Most Important
Email Marketing Metric Right
Now?

Delivered Rate - NO

Click Through - NOPE
Open Rate — WRONG
Unsubscribe - INCORRECT

JayS@CorpWD.com W=rldata.



Critical to Understand The Numbers

Sent Delivered Deliverability Rate Hard Bounced Soft Bounced Opened OpenRate Clicks CTR CTO Unsubscribed Unsub. %

Email 1 |2,402| 2,389 99.5% 5 8 660 28.3% 88 [3.8%|13.3% = 0.002%

Sent = total emails sent * Open Rate = raw opens/delivered emails

Pl:ﬁllﬁ —_— L AT hl:ﬁllﬁ

* Delivered = total email~ ~~!nnend

* Deliverability Rate = de Wh O Car eS ? mails

* Hard bounce =an ema

recipient due to a perr H OW m an y are g O I n g ‘ribes

* Soft bounce = an emai

recipient due to a temj tO t h e I n b O X ? ubscribes/delivered

* Opened =raw opens

M www. Worldata.com | JayS@CorpWD.com | (800) 331-8102




Critical to Understand The Numbers

Sent Delivered Deliverability Rate Hard Bounced Soft Bounced Opened OpenRate Clicks CTR CTO Unsubscribed Unsub. %

Email 1 |2,402| 2,389 99.5% 5 8 660 28.3% 88 [3.8%|13.3% = 0.002%

* Sent = total emails sent * Open Rate = raw opens/delivered emails

- PI f\-l —_— AT fhl

* Delivered = tr*a! amnile daliviavad

. peverabiie. If yOU don’t know your INBOXING RATE
- Hardbounce th@n you are not doing email marketing.

recipient du

* Soft bounce

ecpientds  How Often Do You Check Your SPAM v
T Opened=rs Folder?

W=rldat.a www.Worldata.com | JayS@CorpWD.com | (800) 331-8102




Spam Placement Rate by Quarter

INDUSTRY Qi Q2 Q3

Apparel & Accessories
Automotive
Banking & Finance

Do You Know
Your ‘Inbox Rate’?

Business & Marketing
Computers & Electronics
Deals & Rewards

Distribution & Manufacturing
Education/MonProfitfGovernment
Flowers & Gifts

Food & Drug

General Merchandise

Health & Beauty

Housshold & Home Improvement
Insuramces

Jobs

Kids & Babies

Media & Entertainment

Office Supplies

Pats

Real Estate

Sarvice

Social & Dating

Sporting Goods
Technology/Software/Internet
Telecommunication
Toys/Hobbies/Crafts

Travel

NOBODY IS 100%
INBOX.

Average Inboxing
Rate: 82%

R
=5
$
=
=
e
&
&
is
&
W
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A
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Clicks After Offer Expires

31% of All Clicks Will Occur AFTER Primary
Offer Expires.

The Lifetime Value of New Customers Who Respond to an
Email AFTER Primary Offer Date Expires is 210% Higher
(245% Higher BtoB) Than Those that Respond During
Regular Offer Period.

JayS@CorpWD.com W=rldat a.



Clicks After Offer Expires

26% 0 ‘imary

What is on your

landing page 30

The Lifetime days, 60 days, sponql to an
Email AFTI 0% Higher
2a0% vy 120 days after 4puring

email goes out?

JayS@CorpWD.com W=rldat a.



Apply by March 1 to pursue an Online MIS master's degree Inbox  x

Florida State Graduate Business Programs <Computerworld@computerworldmedia. com>
to me |~

This is @ message brought to you from Computerworld

ONLINE MIS MASTER’S DEGREE

[

FLORIDA STATE UNIVERSITY
COLLEGE OF BUSI S I

| com/jfe/form/SV_blxgOl16p4jsPWi

gency [ SWIM (J 1-new 2015

Bridge the worlds of technology and management with an ¢
|

Sorry, this survey has already expired

JayS@CorpWD.com
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Ends tonight: FREE SHIPPING on your order. Inbox

The Land of Nod <landofnod@news.landofnod.com> Unsubscribe
tome |~

THIS DRIVES ME
ey F oo T Weskendll CRAZY!
| Clicked on one
of your emails!

7)2@].01/1({0]’}\/0[[ DESIGN FOR KIDS AND PEOPLE

You better get a move on, because
FREE SHIPPING ends tonight at midnight!

Shop Now =

Save 10% today
when you join our mailing list.
After all, what are new friends for?

*Offer valid for new email subscribers only. Discount excludes
products by Modernica, Monte Design, Naturepedic and one-of-a-kind
artwork from Studio Nod. Valid only on full priced merchandise

Cannot be combined with any other offers or promotions.

JayS@CorpWD.com
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This Email That You Send Out is
BY FAR The Most Important!

JayS@CorpWD.com W=rldat.a.



Who Cares? Of
course you send
out a post-
registration
email...

What is the big
deal?

JayS@CorpWD.com

Thanks for registering! D Inbox

USA TODAY noreply@reply.usatoday.com via bounce. exat

&
—f
—
©
-
0
=

Thanks for registering with USA TODAY!

As a registered user, enjoy even more access to award-winning journalism

W=rldata.



Future Delivery to Contacts Inbox Who
Open Initial Post-Registration Email
Increase by 87%

Future Emails to Contacts Who Don’t Open
Post-Registration Emails Generate Open
Rates that are LOWER by at least 60%

JayS@CorpWD.com W=rldat a.



Future Delivery to Contacts Inbox Who
‘i’ush I.nc.lze.dib-ie/F-al:tas.tic-: Oi-’%er I|-1- Pos.t.
Registration Emails.

MAKE SURE OFFER IS MENTIONED IN
SUBJECT LINE.

E'UI.UIC CIlIAdIIDO LU WUITILAdULO VWWIIVU JUIIL L
Open Post-Registration Emails Generate
Open Rates that are 60% Lower

]&YS@COIPWD.COITI wérldgtg



Push
Aggressive/Fantastic
Offer In Post
Registration Emails.
MAKE SURE OFFER IS
MENTIONED IN
SUBJECT LINE.

JayS@CorpWD.com

Jay, we have a special thank you gift for you

¥+ Inbox ® thanks x

Shutterfly |

You Gift <Shutterfly@em. shutterfly.com= Un..

You won't want to miss thisl Only for a limited time =

Thu, Jan 16, 809 AM Yy 4

PHOTO BOOKS CARDS CALENDARS

GIFTS

Shutterfly, FREE SHIPPING on orders $39+* Code: SHIP39

SPECIAL OFFERS

LIMITED TIME ONLY

Here's a gift” because

W=rldata.



Content Must Be
Digestible.

Nobody Really Wants To
Read a Manifesto Right
Now

JayS@CorpWD.com
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A Note to Our Guests Regarding COVID-19 © inbex =

Mellow Mushroom <MeliowMushrocm@mellowmushroom. fomta.coms Fri, Mar 13, 2:41 PM (S days ago

Once you have sent your -~
‘compassionate email’ . e
you heed to get back to el

‘simple’ MusEog

To All Members of our Mellow Mushroom Community,

I'm sure most of you are aware of reports regarding the spread of the COVID-19 virus.
Combaling the spread of this virus is a for of every

Let’s Be Real: L
e s e e a || During Mellow Mushroom's nearly five-decade hislory of serving the public, sanitation

and food safety have always been first and foremost our number one priorty. In light of
recently well-publicized events, we want all members of the Mellow Mushroom
community to be personally assured that we are carefully mondoring and adhening o
the public health recommendations of state and local health depariments, the Cenlers
for Disease Control (CDC). and the World Health Organization (WHO) regarding
COVID-19.

Mellow Mushroom is L

sanitation practices that meet or exceed the standards set forth by the CDC and the
- National . In con) with these eary escalating reports, we
rea Izza u have Intensified all of our existing cleaning and aisinfechion procedures So our guests
HEER and employees may feel as safe as possible.

Like you, we here at Mellow Mushroom are concemed by these anxious and unsettiing
events Rest assured we are committed o providing a safe sanctuary that offers some
respsie and comfort during these uncertain times.

, Should the Mellow craving arise, our restaurants remain open and our online ordering
re you open | | and delivery systems stand ready to meet your needs.

Thank you for your trust and confidence as we all work through this giobal

Do you deliver? &
Any deals? &

President and Chiefl Executive Officer

JayS@CorpWD.com W=rldat a.



Paragraphs (blocks of text)

To Prospects: Over 50 Words in Single
Paragraph Leads to 34% Lower Overall
Click-Through Rate

To Customers/Su

nscribers: Over 100

Words in Single
23% Lower Overa

Paragraph Leads to

| Click-Through Rate

JayS@CorpWD.com

| Get FREE delivery with Red Lobster To Go

If you are having trouble viewin is email click here.

ORDER NOW LocaTioNs
James,

My Red Lobster Rewards®"
Red Member Complete your enroliment here.

DELIVERY

We'll come to you

Get FREE delivery* on orders of
$30 or more

Get the Red Lobster you love delivered right to your door. Enjoy
FREE delivery on To Go orders placed on RedLobster.com. No
code needed. Offer ends 3/29/20

ORDER ONLINE

UNSUBSCRIBE ~ CONTACT US TERMS & CONDITIONS  PRIVACY POLICY

450 5. Orang uite 800, Orlando FL 32801
© 2

tha
RedLobsterE

to you

e Report an email accessibility issue




+

TOOLS & FREE STUFF




Before the Free Stuff...

My ask: 15 mins

For Slides: JayS@CorpWD.com

JayS@CorpWD.com UJ=rldat.a.
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NEW: IF YOU WANT 2020 CALENDAR PLEASE
EMAIL ME

[CALENDAR IS PHYSICAL — BUT I WILL ALSO SEND YOU DIGITAL IF YOU LIKE]

| L]
Email Marketing Calendar:
JANUARY
5336 )] Werdata. g -
000 n0s Yl EMAIL MARKETING CALENDAR
n§n O=s BzB Worldata's research division aggregates
s8ses = Best and Worst Days to Send
campaigns that are executed annually.
These campaigns measure results from
FEBRUARY MARGH over 5 Bilion transmitted messages.
Sn Men s WeS Du Rl Se S Mon Tus Vad B f Se Worldata strongly encourages marksters to
) T 2 test all delivery timing options to find the -
982280: 283888 o ocmwonscow B2B and B2C Versions
5882033 9808883 LIUTIMIN .,
*cOo9e :@59999 ® POOR PERFORMING DATES
APRL MAY JNE
Sn Mon Tus Wed Ty M Sx Son Mon Tue Wad By W S S Mon Tue Wad The s S KeySeMces
12045 6 1004 1
7 il 7 LR
ué?%k%g ggug(,an; :282;8; "mﬁ;‘m‘
ORauds 2 VOO2005 O7Q0a282
TR xg:anm 3058989 ¥ Display and Emall
0 Retargeting []
u“m“";i’vmm" ulb'mwlu".‘ v'”h.“:"" Vg:x:a‘;:;ﬁmw FO r aI e d ar a d SI I d eS i
00000 007 ©O03 406 7 v ContentSyndication C I l I I 0
0000808 0060008 5808088 o
1 "
:ggosgn BTROA20% 20800@s ¥ DrectMisolutions
2029 5502000 20 v Email Production
Services
CEEN I e JaYS(@COrQWD com
R0 Mo Tue Veed T B St S on Tue Wed T FeSe S M Toe Wed The Fe 5w Consultations ]
,81928; 0005005 30008 ol
QOO0 tOPORO* 15 BYOD
ne%u- w§on§a 200000 v tstkurmemen
20800 *00000% 200 Representation
SubjectLine..
[ ) Rt
— @Worldata

M www. Worldata.com | JayS@CorpWD.com | (800) 331-8102
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SubjectLine...

. o
Last updated on: S l/lb ect Q
Monday, August 19, 2019 com

LATEST EVENTS TOPICS SOCIAL TOP 50 CONTACT US ADVERTISE

Over 7 Million Subject Lines Tested. #1 Free Subject Line Rating Tool.

Top Email Service Providers Top Data Hygiene Service Providers

€ Wil Chimp & synapp.io
& campalgner g FreshAddress
ORACLE’
WiBriteVerify
Use our FREE RATING TOOL to Evaluate your
Subject Line. towerd@ta

Enter Your Subject Line Here...

The Most Important Types of Emails You Need for Email
Marketing Success

How to Integrate Email and Social Media Into One
Seamless Marketing Strategy

To use email marketing most effectively to boost conversion rates and
increase your ROI, you must use a combination of these three emails.

When you integrate email and social media, letting the two channels
support each other, real magic happens.

READ MORE

w
o

- OF

READ MORE

| | e - I
(T § aJﬁé.x

SubjectLine.com

Over 7 million Subject Lines Checked And It’s FREE!

www. Worldata.com | JayS@CorpWD.com | (800) 331-8102




SOMETHING NEW
FROM
WORLDATA!

For Calendar and Slides: JayS@CorpWD.com
PP UWs=data
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7))

(@l

N Email Elevation Wsrddata.

* Best Practice Support For YOUR T — -
Company and Industry

Custom Quarterly Report

Printed Book + Digital PDF
Quarterly Summary

 Competitor Campaign Top 3 Must Changs’
Pe rfo rmance = i Top 5 “Industry Trends”

Competitor Campaign Review
Things to Consider
Quarterly Calendar and more!

* Blacklist Monitoring

Marketing Insights

° I n boxi ng Rallle Tracki ng Marketing Insights is a performance metric tool that

allows you to see how you are doing and what your
competitors are doing in real-time.

* 2x Week Dynamic Newsletter © e T

+" Real-time ‘inboxing rate’ tracking
+" Blacklist tracking

° Prin-l-ed Quarterly summary =
Weekly Reporting + Alerts

FO r Cal en d ar an d SI i d eS : Details any outstanding blacklist alerts, domain

reputation and deliverability trends

‘] av S @ C O r D W D . C O m Describes competitor email campaigns from the

previous week

Alerts when your domain or IP Address is blacklisted

@WO r I d at a Our team assists you with next steps’ on removal
Follow up alert when removed from the blacklist
JayS@CorpWD.com
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We are in this
TOGETHER!

My ask: 15 mins

For Calendar and Slides: JayS@CorpWD.com

JayS@CorpWD.com W=rldat a.
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